











Tana Butler

News & Notes

Join the Campaign to Help the Apprenticeship!
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Supporting the training
of new organic growers
at the Farm & Garden Apprenticeship
UC Santa Cruz Center for Agroecology
& Sustainable Food Systems

Join the Friends of the UCSC Farm & Garden
in helping to build a successful nationwide

Sundraiser for the Apprenticeship
and the Apprentice Housing Project

The Goal

The Friends of the UCSC Farm & Garden are helping to raise the needed $250,000 for the apprentice
housing project by June 2009. The Grow a Farmer Campaign will contribute to this effort by linking
us with farm-loving restaurants, chefs, and businesses that care about sustainability, while creating a
forum for ongoing support of the Apprenticeship Program.

The Plan...
“Grow a Farmer” in the merry, merry month of May

* 100 Restaurants nationwide put on a Grow a Farmer Benefit in May—with the option of
donating either 10% of sales for one night in May, $10 a day in May for a donation of $300, or
both.

* 100 Businesses sponsor the Grow a Farmer Campaign—itrom natural foods stores to
wineries—through specific sponsor pledges and promotions like a 5% day, $10 a day in May for
a donation of $300, or the donation of silent auction items.
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UCSC Farm & Garden

What the Friends are doing to launch
this campaign:
* Recruiting high profile chefs and businesses to
headline the effort
e Making a growing list of restaurants and
businesses to approach
e Developing a tool kit for people like you to help
with the campaign. We will send you a Starter
Packet with an introduction letter, Grow a Farmer
Campaign flyer, Apprentice Housing flyer, pledge
form, and other materials.
¢ Brainstorming best avenues for advertising and
networking
* Building a Grow a Farmer Campaign website at
www.growafarmer.org.

How to get involved with the
(row a Farmer Campaign

Become a Cultivator: Join the “Grow a Farmer” Campaign!
* Talk to chefs, restaurateurs, farmers, and business owners you know about doing a benefit or a
sponsorship in May.
» Act as liaison between the Friend’s Board and the restaurant(s) and/or business(es) you have
identified.
* Rally your network to advertise the event.

Contact us!
Please email the campaign co-leaders Erin Justus and Leon Vehaba at farmandgarden@gmail.
com or contact Ann Lindsey at alindsey@ucsc.edu and (831) 566-3779. We are working on a
website at www.growafarmer.org and email at growatarmer@ucsc.edu, but for now please use the
above contact information and look for updates at http://casfs.ucsc.edu. We’ll post updates on our
website so you can see what others are doing and how the campaign is progressing.

Thanks for your energies, ideas, and support!

Board of Directors,
Friends of the UCSC Farm & Garden
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Book Reviews (from page 4)

monocultures that demanded centralization and uni-
form protocols for dealing with pest problems instead
of localized and individualized solutions to particular
infestations, making overkill, ecological devastation,
and pesticide resistance inevitable.

McWilliams first describes the pest control tech-
niques developed ad hoc by colonial farmers, includ-
ing their lively exchanges in the pages of the Yankee
Farmer and other journals of the time. He then details
the evolution of the science of entomology in lock step
with the development of industries manufacturing
chemical pesticides. As he does so, he introduces us
to a cast of colorful characters who helped to shape
the direction pest control would take in commercial
agriculture in the U.S.

Hardly a dry or technical tome, this book could
serve as a sequel to Rachel Carson’s Silent Spring. It'll
make you think; it'll make you shake your head; it
might even make you laugh. Check it out—I guarantee
you'll never look at those bugs and that can of bug
spray the same way again!

Planting Fruit Trees (from p. 8)

Fruit tree (vegetative) growth usually shuts down
from sometime in mid-late June into July. This is
largely because the photosynthetic capability of the leaf
is compromised and degraded by the physical environ-
ment—wind, UV sunlight rays, water, insect damage,
etc., thus, the sooner the tree is planted and leafs out,
the more growth will occur before physical degrada-
tion shuts down the tree for the year.

While trees can be obtained in containers later in
the season, there are problems associated with contain-
er-grown specimens —

e Price is often 3-5 times greater than bareroot.

¢ Container-grown trees offer an extremely lim-

ited selection of varieties and rootstocks.

¢ Container-grown trees do not respond to the

root restriction of pots.

e [tis extremely dicey to successfully transplant

during the active growing season.

Look for more fruit tree information in upcoming issue of the
News & Notes.
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